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SDGs Contribution Targets by Segment

Practicing “Marketing-Based Management” that Incorporates CSV Perspectives to Address the SDGs 
The Furukawa Company Group practices “marketing-based management” that incorporates CSV perspectives and creates “social value” by 
improving social infrastructure and realizing a safe, environmentally friendly, and prosperous society. In these ways, we will help achieve the 
SDGs.
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◎ ○ ◎ ◎

Pumps Belt conveyors Bridges and 
steel structures

Tunnel drill 
jumbos

Hydraulic 
crawler drills

Hydraulic 
crushers

UNIC cranes Mini-crawler 
cranes

Ocean cranes

Electrolytic copper

CoilsHigh-purity 
metallic 
arsenide

Aluminum nitride 
ceramics

Sulfuric acid Aluminum 
sulphate

Cuprous oxide
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